How to use social media to
attract, convert, close
& dellght customers




Live Twitter Poll @vourneent

Go to @VourneenT on Twitter

Q. What social platform gives you the most results organically?

* Facebook?
e Twitter?

e Linkedin?
* Instagram?
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Inbound Strategy Workshops
& in-person Hubspot training
for fast growing teams

Other stuff about me...

e 15 years experience in marketing

 Helped onboard 350+ Hubspot customers

* Love travel, coffee, craft beer & watercolour painting!
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Slides & Additional Resources.

Available after the HUG!

www.aboutinbound.com/OxHUG
#OXHUG - Hubspot User Group Oxford 23rd August

Download Slides

Download Workbook

Additional resources:

@ Social checklist
@ Social stats
@ Social resources
@ Social Tools

@vourneen t #HOxHUG

@vourneent #OxHUG
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You may already have
social media tools. But do you
use social at

@vourneent #OxHUG



Are there gaps in your social funnel?

6in 10 small business owners are not able
to track ROI
from their social media activities.

—*&Q

Source: https://www.hubspot.com/marketing-statistics



Does your whole team use social
across the customer journey?

3 out of 4 consumer turn to social media
when considering a purchase.

—— Customer service

—> Company updates

@vourneent #OxHUG

Source: https://www.hubspot.com/marketing-statistics
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e Content curation
e Hashtags #
e Keywords

Strangers

L.

Visitors

e Paid social
e Links to offers
e Social monitoring

e Social selling
e Messaging
e Customer research

Customers

e Harvest referrals
e Leverage influencers
e Case study/ PR opportunities

Promoters




TWITTER

December 2014

Leads: 1,002

Impression

Ratio: 4:1*

December 2015

Impression

Ratio: 4:1*
Engagement Engagement
Rate: 1.0% Rate: 0.8%
Click:Int Click:Int
Ratio: 1.52:1 More Time Liking Ratio: 1.02:1
than Clicking
Conversion
Rate: 2.0%

Leads: 796



ATTRACT

Blog
Keywords

Social Publishing

Visitors

- ATTRACT

21T



ATTRACT ALL ABOUT ATTRACTING THE RIGHT TRAFFIC.
WE WANT THE PEOPLE WHO ARE
@ @ MOST LIKELY TO BECOME LEADS,
orm AND, ULTIMATELY, HAPPY CUSTOMERS ©

Social Publishing

@vourneent #OxHUG *
ATTRACT CONVERT CLOSE DELIGHT
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STOP, WAIT...

first you need to
think about is WHO
you want to attract?
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YOUR BUYER PERSONA

When do they check social media? Where do they hang out online?

?

* From what device?

What social channels do they use?

From what location? -

What languages do they use social in?

What type of contentdo they prefer?

What hashtags do they use?

What content format do they prefer? « Who are they influenced by?
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YOUR BUYER PERSONA

Average shares for B2B content Twitter vs.
Linkedin 2015-2016

160

Twitter
2015

Linkedin
120 2015
B Twitter
2016
80 B Linkedin
2016
w j
Al Cybercrime SEO Leadership
marketing

Data provided by Buzzsumo.com

@ Buzzsumo®

@vourneent #OxHUG
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How do we get these strangers to your website?

ATTRACT ?

@ @-* """"""""" ’

Blog

Keywords
Social Publishing

@vourneent #OxHUG
ATTRACT
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GIVE THEM A REASON
TO CLIC!‘

@vourneen t #HOxHUG -~
ATTRACT CONVERT CLOSE DELIGHT ' >




ENGAGE WITH INFLUENCERS TO GET NOTICED

Daniel Knowliton (W Follow \,l
&P @dknowiton1 N

@Rogercparker Hey Roger, your serialization post on

g(?l\f;(éorgir[l)t made it to number 10 of the list - great work :) U se too |S to researc h | nﬂ uencers
2:57yPrn -Jan 5, 2016

* Followerwonk
* Buzzsumo

15 most viral Marketing posts from the Pros in 2015 - KPS Dig...

Learn from the most successful viral marketing posts of 2015. Click
now to read!

kpsdigitalmarketing.co.uk

@1 ‘B © 0

@vourneent #OxHUG
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ENGAGE WITH INFLUENCERS TO GET NOTICED

T, HP partnered with Rudy Mancuso
enraen st e (2.5 million Instagram followers)

. : . "
{ ¥
»
}
L) skt - mitv &
. michetemata? Erix dTENCUSO | Se2 Ul 8
rUdymancuso e | roe B ek e mamdd mee dnkams maislead A
= o
Fudy MaNoII0 TatagreT con ewoandzoppen . ——
| .- ~ 2 \. Add o commesTt,,
1068 pous T8 fakowers 2 oweg - ~._’. == . %

@vourneent #OxHUG
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CHECK YOUR FREQUENCY

O 0 6

First Message (Same day) 5 clicks 10 clicks 4 clicks
Second Mention (Next day) 4 clicks 8 clicks 3 clicks
Third Mention (Next week) 2 clicks 5 clicks 2 clicks
Total clicks: 11 clicks 23 clicks 9 clicks
First Message Clicks: 19
Additional Clicks From Schedule: ‘ 24 ' ’
L ]
Total Clicks: 43
174
@vourneent #OxHUG e
by
\
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USE VIDEO WITH SUBTITLES

NTHy Sonic Sea
SEA t 1

There's a symphony underwater. Can you hear it calling?

But don’t create
a social loops!

Tools:

* Lumen5

£ ‘ * Animoto

e X * Powerpoint

Listening on the headphones gives you a headache.
T, -

@mmmmm—— 107 (X 3x F]

JJ
ATTRACT CONVERT CLOSE DELIGHT >



USE IMAGES WITH TEXT

Tweets with images received 150% more retweets.

40

30

20

Why B2Bs Have It All Wrong
About Social Media

cohv’&andconvert.co '

Retweets

; Jay Baer ("W Foliow )
L ) : @jaybaer
With images Without images
Why B2Bs Have It All Wrong About #SocialMedia
candc ly/10gVS2F @dJonathanWich @convince
€ buffer

3:19 PM - Jan 14, 2016

Tools - Canva

@vourneent #OxHUG
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USE HASHTAGS #, LINKS AND @MENTIONS WISELY

Qve
ave
August 3 at 9:05pm -

Back by popular demand... peach season! David Venable QVC has a
delicious recipe for you to try, right this way! >
http://gvc.co/PeachSeasonBlog

% Add upto 4 hashtags

Source: http://www.socialmediaexaminer.com/how-to-promote-blog-posts-using-social-media-guide-for-marketers

@vourneent #OxHUG
ATTRACT
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Visitors

CONVERT

Forms

Calls-to-Action

Landing Pages

+, CONVERT

21T



CONVERT ALL ABOUT MAKING IT EASY FOR VISITORS TO

BECOME LEADS BY PROVIDING VALUE.
IT SHOULD BE A WILLING EXCHANGE OF
CONTACT INFORMATION FOR QUALITY

Calls-to-Action

Loning Pages CONTENT.

@vourneent #OxHUG ‘
ATTRACT CONVERT CLOSE DELIGHT




How do we get visitors to fill out a form to become a lead?

CONVERT
Form

=
Your website - — - - — > : o
-
Form

Calls-to-Action
Landing Pages

@vourneent #OxHUG
ATTRACT CONVERT CLOSE DELIGHT



MAKE IT EASY FOR THEM TO SAY YES!

WeddingWire &

&WoddingWire

Source: https://blog.hubspot.com/marketing/facebook-lead-generation-tips-ht

@vourneent #OxHUG *
ATTRACT CONVERT CLOSE DELIGHT
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USE YOUR BIO PROFILE

vourneent EditProfile L}

454 posts 368 followers 644 following

Vourneen Taylor Inbound Marketing Consultant at #aboutinbound, love travel & | @ IIIIJII D U r r"] e e r"] t
paint watercolours. Currently: Amsterdam | Upcoming: #Inbound17
linktr.ee/vourneent y
o 1
J
N

LET'S HAVE A CHAT - BOOK TIME IN MY CALENDAR

ABOUT INBOUND: In-person Hubspot training & inbound consulting

WORDS ABOUT TRAVEL: Travel blog sharing unique experiences, tips & advice

linktr.ee/vourneent ART BY VOURNEEN - Watercolor prints on paper & clothing

@vourneent #OxHUG

ATTRACT CONVERT CLOSE DELIGHT



GO LIVE!

e Alternative to a webinar
* Q&A

* Market research

* Product launches

* Events

@vourneent #OxHUG
ATTRACT
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CONSIDER PAID SOCIAL

e Sponsored messages
* Snapchat

* Facebook messenger
e Reddit

e Stumble upon

@vourneent #OxHUG
ATTRACT

CONVERT CLOSE DELIGHT
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How do we get leads to close as customers?

CLOSE
Customer

) =
/ =
= - e e - = - - > EéEEEE

CRM
Email

Workflows

@vourneent #OxHUG
ATTRACT
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LINK TO YOUR CALENDAR

Get appointments with
prospective leads by

N placing a link to your

K= e L calendar on social
profiles
Tools:
* Drift

: : * Hubspot

aboutinbound.drift.com/vourneen
@vourneent #OxHUG =
ATTRACT CONVERT CLOSE DELIGHT ’ >




INSTAGRAM STORIES
é foundr 14h % ' %

NEW BLOG POST

* Include a link to a launch
¢ Useitasateaser
* To showcase sneak peaks
* Time-based offers
* Flash sales
* Eventsignups
* Only lasts 24 hours

WHAT
MAKES A

GOOD STARTUP
PITCH?

See More

@vourneent #OxHUG .
ATTRACT CONVERT CLOSE DELIGHT



MAKE IT EASY FOR PEOPLE TO BUY

Page Massages Motifications Insights Publishing Tools

L

d

i1 Like Follow Maore =

Sod Apparel ‘Iil’
Create Page @lUsermame

Uikes kil Moo [ Boyov UL ———
@vourneent #OxHUG
ATTRACT CONVERT CLOSE

DELIGHT
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INCLUDE A DEMO VIDEO

Tweets  Tweets & replies  Media

% Pinned Tweet
Wellers @Wellers5ME - Feb 22 N
e [Video] Revealing how #BusinessOxygen can help you to grow bitly/2m7uzap
#Fentrepreneur #zmallbiz

How to sustain business growth

l | why Wellers approach to accounting, tax and strategic
o advice helps entrepreneurs fulfil their aspirations and

achieve sustainable growth.
youtube_com

@vourneent #OxHUG
ATTRACT CONVERT CLOSE DELIGHT




DELIGHT

Surveys
Smart Content
Social Monitoring

Y DELIGHT

21T



L IS WHEN PEOPLE ARE
WILLING TO TURN DOWN A BETTER
PRODUCT OR PRICE TO

))
o

- Simon Sinek



INITIAL
SALE

5-30% | 70-95%

of the revenues come of the revenues come from
from the initial sale renewals and upsell.

Source: Forentrepreneurs

#OxHUG
@vourneent




CUSTOMER REFERRALS

-was §3 Iooking for recommendations.

Can anyone recommend a great hairdresser for haircuts - good at handling a
long mane of hair - thanks jjxoxo

Building a community of loyal
fans can help encourage referrals
. organically

gres" %

-

o
i

Looking for recommendations in

London, United Kingdom

3 people recommended 2 places

@vourneent #OxHUG
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SOCIAL AMPLIFICATION

Just 60 employees can
Increase your

company’s reach by

1000%
- GaggleAmp

@vourneent #OxHUG
ATTRACT

CONVERT CLOSE DELIGHT




Bluleadz

<bz’ @Bluleadz
+y

[B Customer (View Contact)

Twumblir Gram
@TwumblrGram
+y

B Subscriber (View Contact)

" Joseph Tatulli
@JoeTatulli
+y

B Lead (View Contact)

“i‘3 4 @eileenmaud?2

BE PERSONAL

Learn how to overcome the challenges that come with #inboundmarketing 3 mins
here: hubs.ly/yOWXNRO by @InboundDoug

+ Reply = Retweet % Favorite % Share ™ Forward @ Link

mﬁ

@ GrowthHackers rRerweeT 3 mins

The Difference Between Content Marketing and Inbound Marketing (and Why It
Matters) buff.ly/1CtiYSg

+ Reply = Retweet % Favorite ® Share = Forward % Link

What To Include In Your Content Marketing Strategy 3 mins
marketingtango.com/include-conten... #marketing #inbound #social

+ Reply = Retweet W Favorite ® Share = Forward “ Link

{% luxurycomm RETWEET 10 mins

¢ Sabes lo que es el Inbound Marketing?
bit.ly/1EVH8bt

+ Reply = Retwest % Favorite ® Share = Forward “ Link

@vourneent #OxHUG
ATTRACT

CONVERT

Thank customers
Answer questions

Provide customer support

CLOSE DELIGHT



SOCIAL MONITORING

Tool — Hubspot

Social Media v cuise Daily Checkist

& Inbox (39) Q@ Monitoring ¥ Publishing  “» Reports % Settings

L]
* Use to track hashtag t
#0xHUG, oxhug Clients Twitter List #inbound17 GWH AMSTERDAM #aboutinbound More » + Se O ra C a S a m e n I O n S
a1 * Delight customers
Vourneen Taylor What social platform gives you the most results organically for your business? PY M L’ S L’
ﬂ (‘%W”meeﬂ (If other please comment below) #0xHUG Q S Q S
’ + Reply © Retweet W Like # Forward ® Share % Link

1,01?: Wiewg‘lﬂ h 40 i Any TWitte r Iist
* Any Hubspot list

ssssssssssssss

@vourneent #OxHUG
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SOCIAL MONITORING

15K W B 595K Tool - Talkwalker
Term:

ﬁ:: WMWWMMWW “Inbound marketing”
e Sentiment

* Engagement

 Mentions
67.2%
. w * Reach

@vourneent #OxHUG
ATTRACT
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Choose 1 thing
& implement it!

Let me know how you got on ©
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Slides & Additional Resources.

Available after the HUG!

www.aboutinbound.com/OxHUG
#OXHUG - Hubspot User Group Oxford 23rd August

Download Slides

Download Workbook

Additional resources:

@ Social checklist
@ Social stats
@ Social resources
@ Social Tools

@vourneen t #HOxHUG

@vourneent #OxHUG
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